Fundatia ADEPT

Linking biodiversity to High Nature
Value and Organic Farming in Romania
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Setting the scene



Tarnava Mare, a lowland area of high biodiversity,
85,000ha farmed by 5000 families in small-scale
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The mosaic farmed landscape is a
European.treasure.

Tens of thousands of hectares of Habitats
Directive grassland and forests







...with associated wildlife of European
importance




.... this High Nature Value landscape is also a
living economic landscape




In farmed, semi-natural landscapes, survival of
biodiversity depends on continued management
by local people

But traditional land management in Transylvania no
longer offers a livelihood to small-scale farmers

» breakdown in markets — especially milk
e competition from imports
« additional burden of EU hygiene regulations

— Collapse of cow numbers

— Abandonment of mowing on 50% of hay meadows
— Intensification/fertilisation of accessible grasslands
- LOSS OF BIODIVERSITY



How to promote economic development that sustains
and does not undermine HNV farmed landscape”?




— Study habitats/species, and design management
measures to conserve biodiversity

— Get local support by involving local people in design
of practical management measures, and linking this

management to
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1.agri-environment
grants and other
targeted EU and
national support
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2. adding value to
local products with
biodiversity brand,
and improving
marketing

3. diversifying,
iIncluding eco- or
agro-tourism
linked to sales of
local products

ADEPT




nder Romania’s
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« Agri-environment payments for grassland management are
specifically designed to protect HNV farmland biodiversity

» Restrictions: fertilizers, cutting dates, stocking rates
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Measures to support organic conversion and

« There are no organic agriculture support measures in
Romania’s current NRDP

« Bad for biodiversity? Organic management is not
specifically designed to protect biodiversity

» But Organic complements HNV grassland
management schemes by giving market brand and
economic value to biodiversity-friendly farming

* The Organic market is growing in Romania so Organic
branding can usefully provide commercial incentives
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2. Sustainable commercial incentives —
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Linking assistance with PRODUCTION to
assistance with MARKETING
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Adding value to local products with
biodiversity/quality assurance brand

Traditional land —_
High value products linked to

management
7 brand image - cheese, meat,
honey, jams, tourism, crafts
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ADEPT is working with Innovation Norway to
improve Milk Collection Points and milk
hygiene in villages ....

without which market for milk will be lost

e ® a
. @ 5] . . X
INNOVATION ® ADEPT Mo

NORWAY



... to develop small-scale processing units in
villages ...
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...and to promote organic conversion linked to
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including clear guidance to help small producers to
understand regulations

* Clear information for farmers, ;':::'f';':;" food hygien
producers and for food for smajj ;?:j;y onditions
Inspectors ;?;;;ﬁ,;;ﬂ;ﬁpr;mm m,.,ﬁf:fm
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 |eaflets for small-scale
producers explaining the
simpler hygiene regulations
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We are promoting local products
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pastrama, smoked bacon, traditional sausages
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... fruits and nuts ...
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... Jams and honey.
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3. Diversification ... linking tourism to local food

Meet the preducers
and taste the food

Enjay a truly
memorable
experienceinthe
Tamava Mare area
of Sputheastemn
Transylvania
Find out mare by
contacting theTeurist
Information Ceatre in
Saschiz or visit the
wal site
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Visits to producers incorporated into tourism
programmes — and paid for of course

bread-bakers

.... hill sheepfolds

.... beekeepers
ey
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Sales linked to tourism in hotels, shops, village
festivals, national and international markets

Sales are good - currently demand is greater than supply!
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ADEPT seeks to promote links between
biodiversity conservation, continued traditional
land management, and local incomes
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 HNV concept defines biodiversity and promotes policy
specifically for protection of biodiversity

« Organic concept creates an economic value for
biodiversity-friendly production, promoting sustainability.
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Thank you!

FUNDATIA ADEPT
www.fundatia-adept.org
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